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Table 3 — Get Sustainable Challenge Businesses

Get Sustainable Challenge 2006

Entrants

Absolutely (Wellington)
Airplane Studios
(Wellington)

Alto Design
(Wellington)

Boffa Miskell
(Wellington)

Capital Environmental
Services
Commonsense Organics
(Wellington, Kapiti &
Lower Hutt)

Contact Energy
(National)

Duncan and Prudence
(Wellington)

Duncan Sargent
Furniture (Wellington)
Energy for Industry
(Wellington)

Energy and Technical
Services (Wellington)
Family Planning
(Wellington)
Formway Furniture
(Hutt)

Tennent and Brown
Architects (Wellington)
Meridian Energy
(National)

NZ Biosecure (Hutt)
People’s Coffee
(Wellington)

Pivotal Services
(Wellington)

Pranah Café
(Wellington)

Quigley Watts
(Wellington)
Remarkit Solutions
(Wellington)

Resene Paints (Hutt)
Riverslea Sanctuary
(Kapiti)

Studio Pacific
Architecture
(Wellington)

Winners

YHA Wellington
Absolutely
Remarkit Solutions
Alto Design

Get Sustainable Challenge 2007

Entrants

Airways (Wellington)
Alto Design
(Wellington)

Boffa Miskell
(Wellington)
Buddle Findlay
(Wellington)

Burger Wisconsin
(Wellington)
Clemengers BBDO
(Wellington)
Clockwork
(Wellington)
Commonsense
Organics (Wellington,
Kapiti & Lower Hutt)
Contact Energy
(National)

De Bes (Wellington)
Dulux Paints  (Lower
Hutt)

Duncan and Prudence
(Wellington)

INVO (Lower Hutt)
Lift Education
(Wellington)

Gaze Commercial
(Wellington)

Foxton Fizz.(Foxton)
Karori Sanctuary
(Wellington)
McKenzie
Higham.(Wellington)
Moxie (Wellington)
Ocean Design
(Wellington)

OPUS  (Lower Hutt)
Pranah Café
(Newtown)

Service Printers
(Wellington)

Spiral Web Design
(Lower Hutt)

Squizz  (Wellington)
Starfish

(Wellington)

Studio Pacific

Winners

Dulux Paints
Contact Energy
Squizz

Starfish

3R

YHA Wellington
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The Colour Guy (Lower Architecture

Hutt) (Wellington)

YHA Wellington Telecom (National)
(Wellington) The Colour Guy
WWEF (Wellington) (Lower Hutt)

Totel (Wellington)
Wellington Museums
Trust (Wellington)
Winsborough
(Wellington)

Wraite and Associates
(Wellington)

YHA Wellington
(Wellington)

3R (Hawkes Bay)

2 Get Sustainable Challenge Workshops

The following is taken from the SBN’s descriptions of the workshops available to businesses in
2007.

Paper and Office - This workshop is designed specifically to help improve the sustainable
performance of your office. It will provide information on the wide range of
environmentally responsible paper and office products available, and assist you in
developing your green purchasing policy.

Healthy Workplace - There are good legal and business reasons for maintaining a safe,
healthy workplace - and some simple steps you can take to bring it about. This workshop
will guide you through some practical actions you can take to ensure you maintain a safe
workplace and healthy staff.

Transport - For many businesses, transportation requirements lead to major environmental,
social and economic impacts. This workshop will identify practical steps that your
business can take in order to reduce these impacts while improving your efficiency and
saving you money.

Energy - There are many ways in which your business can reduce its energy consumption
along with its monthly power bill. This workshop will identify the benefits of reducing
your energy use as well as the practical steps your business can take to get started.

Waste - There is a compelling business case for implementing waste reduction and
recycling into your business. This workshop will help you identify the ways in which your
business can reduce the amount of waste it generates by using resources more effectively,
reusing resources where possible as well as recycling. By implementing waste reduction
measures, your business will not only save money but also reduce the huge environmental
impact that sending waste to landfill creates.

Values and Culture - The values and culture of an organisation can often be under-rated in

their significance. This workshop will help you to identify, clarify and align the values and
culture of your business, leading to increased staff moral and customer loyalty.
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